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This research aims is determine the size of free variable Word Of Mouth 

communication influence on purchasing decisions on products Shopie Martin, this 

research used a questionnaire as an instrument for taking a sample of 100 

respondents, which is a student of Social and Political Science, University of 

Lampung, while data analysis with multiple linear regression. 

 

The results ofdata analysis usingmultiple linear regressionshowedthat in 

partialOrganicWordof Mouth(X1) significantly influencethe purchase decision(Y), 

while the variableAmplifiedWordof Mouth(X2) alsosignificantly influencethe 

purchase decision(Y). SimultaneouslyOrganicWordof MouthandWordof 

MouthAmplifiedtogethersignificantly influence thepurchase decision. This study 

suggeststhatWordof mouthcangiveaninfluence onconsumer behaviorinadecision-

making processwill beaproduct to beconsumed.Therefore, PT. Sophie Martin 

should be able to improve service to consumers in order to influence purchasing 

decisions Products Sophie Martin. 
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