
1

DAFTAR PUSTAKA

Arikunto, Suharsimi. 2002. Prosedur Penelitian: Suatu Pendekatan Praktek.
Jakarta:Rineka Cipta.

Amir, Hamzah. 2007, “Analisis Experiental Marketing, Emotional Branding, dan
Brand Trust terhadap Loyalitas Merek Mentari”. Manajemen Usahawan
Indonesia (MUI): No.06 / Th.36 / Juni 2007, Hal.22-28

Blackwell, Roger D., Paul W. Miniard, dan James F. Engel. 2001.
ConsumerBehavior, Ninth Edition. Orlando: Harcourt Inc.

Bungin, Burhan. 2006. Metodologi Penelitian Kuantitatif: Komunikasi, Ekonomi, dan
Kebijakan Publik serta Ilmu-Ilmu Sosial Lainnya. Jakarta: Kencana.

Carter, Iona dan Danielle Pinnington. 2006. The Spice of Brand Life?. A Shopper
Perspective Research Report on Experiential Marketing. Report 6 – Oktober
.

Chan, Syafruddin. 2003. Relationship Marketing. Jakarta: Gramedia Pustaka Utama.

Cheung, Mee-Shew, M. Meral Anitsal, dan Ismet Anitsal. Revisiting Word-of-Mouth
Communications: A Cross-National Exploration. Journal of Marketing
Theory and Practice. Summer.

Datta, Palto R., Dababrata N. Chowdhury, dan Bonya R. Chakraborty. 2005. Viral
Marketing: New Form of Word-of-Mouth through Internet. The Business
Review, Cambridge. Summer.

Gentile, Chiara, Nicola Spiller, dan Giuliano Noci. 2007. How to Sustain the
Customer Experience: An Overview of Experience Components that
Cocreate Value with the Customer. European Management Journal. Vol. 25
No. 5 (Mei).

Godin, Seth. 2000. Unleashing the Ideavirus. Do You Zoom Inc.

Hair, Joseph. et. al. 2006. Multivariate Data Analysis. New Jersey: Prentice Hall.



2

_______. 2006. Marketing Research: Within a Changing Information Environment,
New York: McGraw-Hill Companies, Inc.

Harris, Godfrey. 1998. Don’t Take Our Word For It!: everything you need to know
about making word of mouth advertising work for you. Los Angeles: The
Americas Group.

Kertajaya, Hermawan. 2003. Marketing in Venus, Jakarta: Markplus&Co.

_______. 2004. Revolutionary Guide to Transform Your Conventional Business into
Experiential Show Business, Jakarta: Markplus & Co.

Kotler, Philip and Kevin Lane Keller. 2010. Marketing Management 14th Edition.
New Jersey: Prentice Hall.

Malhotra, Naresh K. 1996. Marketing Research, an Applied Orientation, Second
Edition. Singapore: Prentice-Hall, Inc.

Natzir, Moh. 1984. Metode Penelitian, Jakarta: Ghalia.

Pamungkas, Bambang dan Lina Miftahul Jannah. 2006. Metode Penelitian
Kuantitatif: Teori dan Aplikasi. Jakarta: PT RajaGrafindo Persada.

Rangkuti, Freddy. 1997, Riset Pemasaran, Jakarta: PT Gramedia Pustaka Utama.

Rosen, Emanuel terj, Zoelkifli Kasip. 2004. Kiat Pemasaran dari Mulut ke Mulut.
Jakarta: PT Elex Media Komputindo.

Santoso, Singgih. 1999. SPSS Mengolah Data Statistik secara Profesional. Jakarta:
PT Elex Media Komputindo.

_______ dan Fandy Tjiptono. 1997. Riset Pemasaran: Konsep dan Aplikasi dengan
SPSS, Jakarta: Elex Media Komputindo,

Schmitt, Bernd H. 1999. Experiential Marketing: How to Get Your Customers to
Sense, Feel, Think, Act, and Relate to Your Company and Brands. New
York: The Free Press.

_______ dan Alex Simonson. 1997. Marketing Aesthetic: The Strategic Management
of Brands, Identity, and Image, New York: The Free Press.

Tjiptono, Fandy, Yanto Chandra, dan Anastasia Diana. 2004. Marketing Scales.
Yogyakarta: Andi



3

Umar, Husein. 2002. Riset Pemasaran dan Perilaku Konsumen, Jakarta: PT Gramedia
Pustaka Utama.


