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The purpose of this research was to analyze the effect of perceived quality,
perceived price and store image on purchasing decisions Alfamart private label
products. This type of research was an explanatory quantitative methods. The
sample in this study was 100 respondents by using purposive sampling technique.
The data analysis techniques used multiple regression test. These results indicate
that the perception of the quality and store image had a significant influence on
purchasing decisions, while the perception of price didn’t significantly influence
on purchasing decision Alfamart private label products. Simultaneously,
perceived quality, perceived price and store image have significant influence on
the purchase decision. For next researcher was recommended to investigate the
other companies or other brands that had same conditions with private label
products in Alfamart. It can be used as a benchmark as well as completing this
research.
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