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Penelitian ini bertujuan untuk mengetahui pengaruh status sosial ekonomi orang tua, 

literasi keuangan, teman sebaya dan pengendalian diri terhadap perilaku konsumtif 

pembelian fashion pada mahasiswa pendidikan ekonomi. Metode dalam penelitian ini 

menggunakan deskriptif verifikatif dengan pendekatan ex post facto dan survey. 

Populasi dalam penelitian ini adalah mahasiswa aktif Pendidikan Ekonomi angkatan 

2017-2020 FKIP. Jumlah sampel pada penelitian ini berjumlah 73 orang mahasiswa 

dengan teknik pengambilan sampel yaitu Simple Random Sampling. Pengumpulan data 

menggunakan kuesioner/angket. Pengujian hipotesis dilakukan dengan uji t dan F serta 

diolah dengan program SPSS. Hasil analisis menunjukkan bahwa ada pengaruh status 

sosial ekonomi orang tua, literasi keuangan, teman sebaya dan pengendalian diri 

terhadap perilaku konsumtif pembelian fashion pada mahasiswa pendidikan ekonomi 

FKIP Universitas Lampung dengan kadar determinasi sebesar 0,615 atau 61,5% 

perilaku konsumtif mahasiswa dipengaruhi oleh status sosial ekonomi orang tua, 

literasi keuangan, teman sebaya dan pengendalian diri, serta sisanya yaitu 38,5% 

dipengaruhi oleh faktor lain. 
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THE INFLUENCE OF PARENTS’ SOCIAL-ECONOMIC STATUS, 

FINANCIAL LITERACY, PEER, AND SELF-CONTROL ON  

FASHION PURCHASING CONSUMPTIVE BEHAVIOR  

OF ECONOMIC EDUCATION STUDENTS 

 

By 
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The research aims to determine the influence of parents’ social-economic status, 

financial literacy, peer, and self-control on fashion purchasing consumptive behavior 

of economic education students. The research method used a verificative description 

with an ex post facto and survey approaches. The populations were economic 

education students in class of 2017-2020 of Teacher Training and Education Faculty 

in the University of Lampung. The number of samples was 73 students who were taken 

by simple random sampling technique. Then, the data collection technique was 

through questionnaire. The hypotheses were tested through t test and f test and 

processed by SPSS program. The analysis results showed that there was any influence 

of of parents’ social-economic status, financial literacy, peer, and self-control on 

fashion purchasing consumptive behavior of economic education students of Teacher 

Training and Education Faculty in the University of Lampung with the determinant 

rate of 0.615 or 61,5% their consumptive behavior was influenced by parents’ social-

economic status, financial literacy, peer, and self-control. On the other hand, the rest 

of 38,5% was influenced by other factors. 
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