


  

ABSTRACT 

 

"MARKETING OF OUR SWEET SUGAR AT THE BULOG REGIONAL 

OFFICE OF LAMPUNG PROVINCE" 

By 

MUHAMMAD AJI SAPUTRA 

The distribution and marketing of affordable and high-quality staple food 

commodities to the public, one of which is consumer sugar, is crucial. As a food 

distribution agency, Perum Bulog plays a crucial role in maintaining price 

stability and availability, including the marketing of our Sweet Sugar product. 

This study aims to determine the marketing strategy for our Sweet Sugar product 

at Perum Bulog's Lampung Provincial Office. 

The method used in this study was a descriptive qualitative method, with data 

collected through direct observation, interviews with relevant parties, and 

documentation. The results indicate that the marketing strategy implemented 

includes distribution through modern and traditional marketing networks, 

promotion through subsidy programs, and collaboration with government 

agencies and local businesses. Furthermore, obstacles remain in the marketing 

process of our sweet sugar, with some partners selling below the highest retail 

price (HET). However, Perum Bulog continues to monitor the situation to prevent 

a recurrence. 
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