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The marketing mix plays a crucial role in increasing medium-grade rice sales at the 

Lampung Regional Office of the State Logistics Agency (BULOG). To increase 

medium-grade rice sales, the Lampung Regional Office of BULOG focuses on the 

marketing mix (4Ps): product quality, competitive pricing, effective distribution, 

and targeted promotion. Rice quality must be maintained, prices must be in line 

with market prices, distribution must reach all regions, and promotions must 

communicate the added value of Bulog rice. 

This study aims to determine the implementation of the marketing mix by the 

Lampung Regional Office of BULOG. The method used in this final report is a 

descriptive qualitative research design, utilizing observation, interviews, 

documentation, and analysis of marketing mix strategies. 

The results of this study indicate that sales of medium-grade rice at the Lampung 

Regional Office of BULOG have been running well. However, several obstacles 

remain, as some partners continue to sell rice above the highest retail price (HET). 

Bulog is working to address this issue through advocacy and direct supervision. 
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