
vi

DAFTAR GAMBAR

GAMBAR Halaman

1.1.Kerangka Konseptual Ekuitas Merek berdasarkan Model Aaker versi

Yoo, Donthu & Lee (2000)...........................................................................3

1.2.Kerangka Pemikiran….....………………......……..………………......…..13

2.1. Diagram Piramida Kesadaran Merek..........................................................36

2.2. Diagram Kualitas Merek.............................................................................37

2.3. Diagram Nilai Asosiasi Merek…….……………………..…...…….........38

2.4. Diagram Piramida Loyalitas Merek…………...…………………….…....40


