
i 
 

DAFTAR ISI 

Halaman 

DAFTAR ISI ................................................................................................... i 

DAFTAR TABEL .......................................................................................... iv 

DAFTAR GAMBAR ...................................................................................... v 

DAFTAR LAMPIRAN .................................................................................. iv 

I.      PENDAHULUAN .................................................................................. 1 

        1.1 Latar Belakang ................................................................................... 1 

        1.2 Rumusan Masalah .............................................................................. 8 

        1.3 Tujuan Penelitian ............................................................................... 8 

        1.4 Manfaat Penelitian ............................................................................. 9 

II.    LANDASAN TEORI ............................................................................. 10 

        2.1 Konsep Perilaku Konsumen ............................................................... 10 

        2.2 Faktor-faktor Yang Mempengaruhi Perilaku Konsumen ................... 11 

        2.3 Konsep Kepribadian ........................................................................... 13 

              2.3.1 Pengertian Kepribadian 

......................................................... 19 

              2.3.4 Cara Identifikasi Kepribadian ................................................... 21 

        2.4 Pendekatan Trait Dalam Kepribadian ................................................ 22 

        2.5 Alat Ukur Kepribadian Big Five ........................................................ 28 

        2.6 Etnis Konsumen Terhadap Perilaku Konsumen ................................ 29 

        2.7 Jenis-jenis Keputusan Pembelian ....................................................... 29 

        2.8 Proses Keputusan Pembelian ............................................................. 31 

        2.9 Hubungan Antara Kepribadian Terhadap Pilihan Produk ................. 33 

        2.10 Hubungan Antara Etnis Konsumen Terhadap Pilihan Produk ......... 33 

        2.11 Penelitian Terdahulu ........................................................................ 34 

        2.12 Batasan Penelitian ............................................................................ 35 

        2.13 Kerangka Berfikir............................................................................. 35 

        2.14 Hipotesis ........................................................................................... 36 

III.  METODE PENELITIAN ...................................................................... 37 

        3.1 Jenis Penelitian ................................................................................... 37 

        3.2 Populasi .............................................................................................. 37 

............................................................. 13 

              2.3.2 Ciri-ciri Kepribadian ................................................................. 15 

              2.3.3 Faktor-faktor Kepribadian 



ii 
 

        3.3 Sampel ................................................................................................ 38 

        3.4 Sumber Data ....................................................................................... 39 

        3.5 Teknik Pengumpulan Data ................................................................. 40 

        3.6 Tahapan Pengukuran Kepribadian ..................................................... 40 

        3.7 Definisi Konseptual ............................................................................ 41 

        3.8 Definisi Operasional........................................................................... 42 

        3.9 Analisis Data ...................................................................................... 45 

              3.9.1 Analisis Kuantitatif ................................................................... 45 

        3.10 Pengujian Instrument ....................................................................... 45 

        3.11 Teknik Analisis Data ........................................................................ 51 

              3.11.1 Statistik Deskriptif .................................................................. 51 

              3.11.2 Analisis Statistik Inferensial ................................................... 51 

              3.11.3 Pengukuran Model (Outer Model) .......................................... 52 

              3.11.4 Evaluasi Model Struktural (Inner Model) ............................... 54 

        3.12 Uji Efek Moderasi ............................................................................ 56 

IV.  HASIL DAN PEMBAHASAN ............................................................... 58 

        4.1 Gambaran Umum Lokasi Penelitian .................................................. 58 

        4.2 Karakteristik Responden .................................................................... 60 

              4.2.1 Distribusi Responden Berdasarkan Jenis Kelamin ................... 60 

              4.2.2 Distribusi Responden Berdasarkan Usia ................................... 60 

              4.2.3 Distribusi Responden Berdasarkan Etnis (Suku) ...................... 61 

              4.2.4 Distribusi Responden Berdasarkan Jenis Sepeda Motor ........... 61 

              4.2.5 Distribusi Responden Berdasarkan Hasil Tes Tipe-Tipe 

                       Kepribadian ............................................................................... 62 

        4.3 Hasil Analisis Data ............................................................................. 63 

              4.3.1 Hasil Analisis Data Deskriptif .................................................. 63 

                       4.3.1.1 Deskripsi Frekuensi Jawaban Responden Terhadap 

                                   Variabel Etnis (Suku) .................................................... 63 

                       4.3.1.2 Deskripsi Frekuensi Jawaban Responden Terhadap 

                                   Variabel Desain ............................................................. 66 

                       4.3.1.3 Deskripsi Frekuensi Jawaban Responden Terhadap 

                                   Variabel Warna ............................................................. 69 

              4.3.2 Analisis Statistik Inferensial ..................................................... 72 

                       4.3.2.1 Pengukuran Model (Outer Model) ................................ 72 

                             4.3.2.1.1 Pengukuran Outer Model Variabel Etnis (X1)..... 74 

                             4.3.2.1.2 Pengukuran Outer Model Variabel Desain (Y1) .. 76 

                             4.3.2.1.3 Pengukuran Outer Model Variabel Warna (Y2) .. 78 

                        4.3.2.2 Evaluasi Model Struktural (Inner Model) .................... 80 

              4.3.3 Uji Efek Moderasi ..................................................................... 82 

        4.4 Hasil Pengujian Hipotesis .................................................................. 83 

              4.4.1 Hasil Pengujian Hipotesis Pertama ........................................... 84 



iii 
 

              4.4.2 Hasil Pengujian Hipotesis Kedua .............................................. 85 

              4.4.3 Hasil Pengujian Hipotesis Ketiga.............................................. 86 

              4.4.4 Hasil Pengujian Hipotesis Keempat .......................................... 86 

        4.5 Pengujian Hipotesis ............................................................................ 88 

              4.5.1 Terdapat Pengaruh Yang Signifikan Antara Etnis Terhadap 

                       Desain ........................................................................................ 88 

              4.5.2 Terdapat Pengaruh Yang Signifikan Antara Etnis Terhadap 

                       Warna ........................................................................................ 89 

              4.5.3 Terdapat Pengaruh Yang Tidak Terdukung Antara Etnis 

                       Terhadap Desain Dengan Variabel Moderator Tipe-tipe 

                       Kepribadian ............................................................................... 89 

              4.5.4 Terdapat Pengaruh Yang Tidak Terdukung Antara Etnis 

                       Terhadap Warna Dengan Variabel Moderator Tipe-tipe 

                       Kepribadian ............................................................................... 90 

V.    KESIMPULAN DAN SARAN .............................................................. 92 

        5.1 Kesimpulan ........................................................................................ 92 

        5.2 Saran ................................................................................................... 93 

 

DAFTAR PUSTAKA 

LAMPIRAN 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


